
BASIC HAND RAISER FORMAT +
VARIATIONS

Below is a general template and example of the most basic Hand Raiser.
It’s very similar to the offer testing template.

The core version is very short and to the point, but in the Hand Raiser
Examples PDF, you’ll find different ways to get creative with this template,
so you can post it in different ways in different places over time.

You’ll want to create your own template/script, and then use your common
sense to alter it for each individual or group. Personalization is important.
People do not want form letters!

That said, make it as easy as possible for yourself, ideally 90% of it stays the
same, and you’re just tweaking the intro to make a personal connection.

Pro Tip before we dive in: Track all your leads!! Even LIKES on a post :)

Here is the core formula for all Hand Raisers:

Feel free to build out your Offer Statement with more words to make it
more conversational, but still keep it brief.

1. What’s happening (aka, the first part of your Offer Statement)
2. What’s NOT gonna be happening (aka, the second part of your Offer

Statement)
3. One other cool thing that makes it really amazing (something else

they really want)
4. Do you want to join us? A quick, clear call-to-action
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It looks like this as a personal email:

Subject Line Options:

● Checking in...
● Would this interest you?
● Do you want to create a group program?
● Thought of you for this!

Hi XX,

Hope you are well!!

I’m putting together a small group of folks where we synthesize your most
powerful work into an intimate, transformational group program.

And we’re gonna do it without all the hustling and overgiving and
undercharging that often comes along with group programs.

The idea is that we’re going to launch your group during the program, and
even enroll some folks :)

Do you wanna join us?

Much thanks and love,

julie

This same email can also be a social media post
with a few minor adjustments:

● While not essential, instead of a subject line, you can do a “lead line” in
your post (a first line that stands out)

○ Hey, I’ve got something for my coach and healer peeps
○ Do you want to create a group program?
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○ Would this interest you?

● If you don’t call out your Next Level Client in a shout-out line, make sure
to integrate them into your offer statement, as I do below.

● Change the Call-to-Action to be social media relevant and ditch the
sign-off

I’m putting together a small group of expert coaches and healers where we
synthesize your most powerful work into an intimate, transformational group
program.

And we’re gonna do it without all the hustling and overgiving and
undercharging that often comes along with running group programs.

The idea is that we’re going to launch your group during the program, and
even enroll some folks :)

Do you wanna join us? Send me a DM or comment here if you want to learn
more :)

Something Extra Special for Clients You’re Currently
or Recently Working With

If you’re reaching out to someone currently in a program with you, or
someone who recently completed -- in other words you know what’s up with
them quite intimately -- you can do something that will make your offer more
personalized and effective.

Here’s what it boils down to:

● Connect and compliment them (authentically, of course!)

● Clarify for them where you see them on the journey and what’s possible
if they continue working with you. You are clarifying both the GAP
(what they need) and also offering a vision for them that they want.
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● Share the offer (or, as you’ll see below, you sometimes don’t even need
to name it specifically).

Here’s what this looks like in my business. This is an actual therapist client
who created a private daylong retreat in my last program, and who I know is
interested in eventually turning it into a group program.

Hi XX,

I so enjoyed our work together. It’s been a real honor to support you.

And I’m really excited about your private retreat! It sounds like people are
LOVING them so far.

You clearly have an amazing offering and the ability to create the
transformation… now you just need to turn it into a *group* so you can free
up some more time in your private client schedule. And not to mention, to
really begin to create that community of women supporting each other.

I’d love to help you design and fill that group program!!

Are you open to going deeper with me this year?

Much thanks and love,

Julie

Other Variations

● When you send it to your email list, make sure to ask folks to respond
directly to your email if they want to learn more. A clear call-to-action
is essential.

● When you’re reaching back out to folks who were on your notification
list from testing, you can simply say - “I decided to do it… Are you still
interested in (offer statement).” (Repeat it, as they might not remember
- basically use your template above).
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● If someone commented or liked a post, you can always send them a DM
that says something like, “Hey I noticed you liked my post -- wondering
if you’re interested in (offer statement) or were you just cheering me
on?
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